THE STATE OF MARKE TING

ForR Financial Advisors

Over 450 financial professionals revealed their thoughts on
marketing and client communications.

The results? Advisors want help with their marketing.

agree that marketing and client
communications are important to

growing their business and
retaining their clients.

Advisors seek to use marketing & communications to:
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If you can relate, don’t worry. () ADVISOR BF
eMoney can help!

To see how eMoney's fully integrated digital
marketing solution can make you a marketing

@Money rockstar visit https://emonevadvisor com/

features/advisor-branded-marketin

Source: TechValidate survey of 452 users of eMoney Advisor (April 2017)



